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Gabriele Brennen (General Delegate), Tel : + 33-(0)é 20 86 31 01, gabriele.brennen@extravagantindia.fr
Ranvir Nayar (Indo-French Relations), Tel : + 33-(0)é 98 10 33 42 / + 91 98 18 42 64 00, r.nayar@mediaindia.eu
Bérengeére Bebe Barrier (Administration, Social networks, Special events), Tel : + 33-(0)6 86 58 72 21 - + 91 91677 13543, bbb@bioskope-productions.com

Manoj Srivastava (Programming), Tel : + 91-09 81 18 10 133, manojsrivastava435@hotmail.com

Pierre Assouline (Feature Film Programming), Tel : + 33-(0)6 13 21 59 00, pierre@westeastfilms.com

Ramesh Tekwani (Organisation, Short Film Programming), Tel : + 91 22 22 15 16 12, ramesh.tekwani@extravagantindia.fr, ramesh.tekwani@gmail.com
Elke Hartmann (Programmation assistant), Tel : + 33-(0)6 16 56 26 71, elkehartmann21@gmail.com

Maia Dabaji (Programmation assistant), Tel : + 33-(0)é 24 63 06 60, bombaytalkie@hotmail.fr

Patricia Soreau (Professionnal encounters), Tel : + 33-(0)6 51 78 31 00, patysoreau@gmail.com

Frangois Vila (Organisation, Communication, Press officer), Tel : + 33-(0)6 08 78 68 10, francoisvila@aol.com
Virginie Gerard (Communication, web, print & multimedia), Tel : + 33-(0)6 20 51 21 99, contact@virginie-gerard.fr
Roxanne Brennen (Logo), roxannebrennenl@hotmail.fr

Krikor Hamel (Sponsors / Publicity Extravagant India Magazine), Tel : + 33-(0)6 14 11 88 11, krikor.hamel@gmail.com
Pawan Manchanda (Advisor institutional & private partners india), Tel : + 91 94170 11869, pm@bioskope-productions.com
Pradeep Narain (Adviser partnerships, sponsors), Tel : + 33-(0)é 88 13 81 29, prodeepnarain@aol.com

Georges Touati (Adviser partnerships, sponsors), Tel : + 33-(0)6 09 57 49 91, georges.touati@gmail.com

Jeanne Truong (Patronnnage, Sponsors), Tel : + 33(0)6 63 49 15 73, jeannetruong@yahoo.fr

Myriam Lothammer (Adviser partnerships, sponsors), Tel : + 33-(0)é 08 50 26 41, myriam.lothammer@wanadoo.fr

Antonin Devillers (Sponsors, Patronage), Tel : + 33-(0)7 62 73 01 12, antonin.devillers@gmail.com

Nicolas Chirot (Sponsors, Patronage), Tel : + 33-(0)6 86 77 64 95

Sarah Beauvery (Public relations) Tel : +33 (0)7 87 33 05 21, bollycine@free.fr

Lydie Vessella (Public relations) Tel : + 06 52 69 81 23, lydie.bollycine@free.fr

Sandrine Julie Angelscott (Sponsors, Public relations, Friends of “Extravagant Indial”), Tel : + 33-(0)é 19 19 71 32, sand.julie.angelscott14@gmail.com
Jeannine Kisilak (Public relations), Tel : + 33-(0)6 81 67 61 45, lavie17@voila.fr

Michele Rabillat (Public relations), Tel : + 33-(0)6 47 16 31 32, michele.rabillat@gmail.com
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Gilbert Massengue (Accountant), Tel : 06 14 64 79 67, jmassengue@hotmaiil.fr Second Edltlon

Ester Garbujo, egarbujo@hotmail.com

And Benoit Delplace, Caroline Agrati Gaumont Cham

ps-Elysées Marignan
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October 15th to 22nd 2013
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OPENING CEREMONY SU CCESSFU\_ F

Espace Pierre Cardin
(650 seats on Champs Elysees) in the heart of Paris
Full house

L

FESTIVAL CENTER

Cinema Le Lincoln (on Champs Elysees)
OTHER THEATERS

PARIS

Cinema La Clef in the student district of Paris
SUBURBS

Cinema Apollo (Pontault Combauilt)
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Prakash Jha

Andrea lannetta

L

Sujoy Ghosh

Sutapa Sikdc.:r
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By IndiaTimes | October 16, 2013, 2:00 pm IST

an Khan Attends The Lunchbox Screening At Indian
Festival In Paris

tted all suited up on Tuesday in Paris was ‘The Lunchbox’
Irfan Khan, who was the guest of honour at an Indian
festival being held in the French capital.

he Lunchbox’ was screened at the festival and Irrfan
described the event as ‘great’ in a tweet on Twitter.

France and Irrfan Khan

Bijay Khemka

© Thomas Nguyen Van Isabelle Georges




WHO?

THE GUEST OF HONOUR
Irrffan Khan

THE GUESTS

Prakash Jha, Sujoy Ghosh, Rajesh S. Jala, Andrea lanetta (film makers),
Sutapa Sikdar (script writer), Bijay Khemka, President FFl (Film Federation
of India), Supran Sen, Secretary General FFl (Film Federation of India),
Alok Nandy, Director Belgian Society of Authors

THE ORGANISERS

An Indo-French team : Gabriele Brennen, Ranvir Nayar, Manoj Srivastava,
Ramesh Tekwani, Pierre Assouline, Patricia Soreau, Francois Vila
(all cinema professionals - Profiles in catalogue and on website)

A PRESTIGIOUS JURY

Feature Films : Coline Serreau (President, Director), Armand Amar (Film music
composer), Joel Farges (Distributor, Producer)

Documentaries : Euzhan Palcy (President, Director), Charlotte Uzu (Producer),
Claude Gilaizeau (Producer)

Short Films : Abel Jafri (Actor), Jean-Charles Mille (Distributor, Producer),
Benoit Blanchard (Producer) (Profiles in catalogue and on website)

WHO SUPPORTED THE FESTIVAL ?

e Reception at Townhall, City of Paris for the Indian Delegation

by Michel Gomez, Head of “Mission Cinema” - Paris

Reception at the private residence of the Ambassador of India in France,
His Excellency Mr. Arun K. Singh

The Paris Indian Embassy - Incredible India - SACD (French Society of Authors) -
Media India Group - The Directorate of Film Festivals (I&B Ministry, India) -

Film Federation of India - South Indian Film Chamber of Commerce -

Film and Television Producers Guild of South India - Docs & Shorts -

Bollywood the Film City - GOPIO Paris, France

Patricia Soreau

THE SPONSORS

Air India - Anju Enterprises - Bijouterie Hamel - Brodkast - Hotel Scribe Paris -
. Bollywood Kitchen - Stella - Doltime Prestige - Media Capture - India Box -
Ramesh Tekwani Pierre Assouline Frangois Vila Manoj Scrivastava Krikor Hamel Indian Ocean - TOUSCOpI’Od - Le Bateau de Safran - Champagne Bauget Jouette...
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Coline Serreau

©
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Sujoy Ghosh

Armand Amar

© Francois Vila
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WHAT?

27 Films selected from thousands -
All sub-titled in French by the festival CHITRANGADA |

8 Independent feature films

4 Classic feature films

5 Theatrical documentary films
2 Classic short films

5 Short films

FAITH CONNECTIONS

THE LUNCHBOX
=
ALLAH IS GREAT

PROFESSIONAL WORKSHOPS AT SACD
(French Society for Authors) and at La Route des Indes 3
The co-productions i

Cinemas from South East of India THE ESSENCE OF INDIAN CINEMA

100 years of Indian Cinema A Photo Exhibit Idine L loi
Debate on “My Indian Doctor” by Simon Brook oto Exhibit
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- To help develop French audiences for Indian films

- To create interaction between French
and Indian professionals

- To take further the dialogue between French
and Indian directors

- To get French directors to shoot in India
and vice versa

HOW?®

Trailer (300 000 viewings)

5000 glossy catalogues (66 pages) - distributed to the festival attendants,
professionals and French Institutions

Website : www.extravagantindia.fr

Press, TV and Internet comments & articles in France and India

RESULTS AND AFTER EFFECTS?

For the first time probably, French public, institutions and professionals
understood that Indian Cinema is not “Bollywood” alone.

The first festival bridge between India and France has been crossed
by Max Lefranc Lumiére, grandson of the Lumiere Brothers.
He was guest of honour of the closing ceremony of the Jagran Film Festival.

Many French producers and distributors got interested in the films
and their directors. Talks initiated for distribution in France of Chitrangada
by Rituparno Gosh.

Several French festivals and towns have shown interest in movies
programmed by “Extravagant India!”. Chitrangada has been selected
by the festival “Vues d’en-Face” (Grenoble) and scheduled to be shown
in April 2014.

The Lunchbox got a glorious launch at “Extravagant India!” before

its official opening in France in December 2012.

After having won the award for “Best Film” at the festival,

the movie went on to enchant french audiences, running continuously
for over four months, before half a million spectators, collecting more
than 3 million euros at the box office.

The French co-producer of The Lunchbox, ASAP Films, has taken an option
on Chingari (The Spark), the first feature movie of Rajesh S.Jala

whose film Children of the Pyre won the award for “Best Documentary”

at “Extravagant India!”. The script of Chingari also won the “Incredible
India Award” at IFFI 2013 in Goa and has been selected for the script
market of the International Film Festival, Rotterdam 2014.

Two young French directors are writing a script based in India
for their next project.

Celebrity guests, French and Indian, are all set to help the festival grow
and to build closer and stronger cinema ties between France and India.

The festival caught the attention of French Embassy in India
and of the Indian Embassy in France.

The City of Paris will help the festival grow.

The 2014 edition will be hosted by Pathé/Gaumont on the Champs-Elysees,
the most prestigious theater of Paris.



Extravagant India !
Int

nternational Indian Film Festival - Paris




TEAM 2013

GABRIELE BRENNEN, GENERAL DELEGATE
RANVIR NAYAR, INDO-FRENCH RELATIONS
PATRICIA SOREAU, ORGANISATION, PROFESSIONNAL ENCOUNTERS

MANOJ SRIVASTAVA, PROGRAMMING

PIERRE ASSOULINE, FEATURE FILM PROGRAMMING

RAMESH TEKWANI, ORGANISATION, SHORT FILM PROGRAMMING
ELKE HARTMANN, PROGRAMMATION ASSISTANT

VICTOR GUERIN, PROGRAMMATION ASSISTANT

FRANCOIS VILA, ORGANISATION, COMMUNICATION, PRESS OFFICER
VIRGINIE GERARD, COMMUNICATION, WEB, PRINT & MULTIMEDIA
BENOIT DELPLACE, BROCHURE

ROXANNE BRENNEN, LOGO

NICOLAS BOIN, TRAILER, MAKING OF

FLORIAN CHAMAGNE, TRAILER EDITING

ANTOINE CHATENET, PRODUCTION ASSISTANT

KRIKOR HAMEL, ORGANISATION

SANDRINE JULIE ANGELSCOTT, ORGANISATION

GILBERT MASSENGUE, ACCOUNTANT

JEAN MARC DE LA ROCHE SOUVESTRE, FINANCIAL CONTROLLER
PRADEEP NARAIN, ADVISER PARTRONAGE, SPONSORSHIP
GEORGE TOUATI, ADVISER PARTRONAGE, SPONSORSHIP
MYRIAM LOTHAMMER, ADVISER PARTRONAGE, SPONSORSHIP

JEANNINE KISILAK, PUBLIC RELATIONS
MICHELE RABILLAT, PUBLIC RELATIONS

BERENGERE BEBE BARRIER, CORALINE COURTAY, LAURE LEGER, ELISE TANG TONG HI, SUB TITLES
CLAIRE CHAIZE, PROOF READING

ESTER GARBUJO, LIBRARIAN

DENISE HANSEN, GLENYS LAW, AUDREY LOUISY, TRANSLATIONS

ROMY DENAT, ADRIEN FICHELLE, ELISA JOAQUIN, ARAME LY, CLEMENTINE LAMORILLE, NORDINE KECHIRAT, ASSISTANTS
PATRICK ET SIDNEY KACED, SECURITY



brodkast

www.brodkast-studio.com

3

AUDIO VIDEO POSTPRODUCTION AND MUSICAL PRODUCTION
Dubbing / Recording / Mixing 5.1 / Sound Design / Video lab

oy

27, AVENUE DES CHAMPS-ELYSEES - 75008 PARIS

B ro d ka St, p artner Of F}Ffr'i:l"-" g ant Inali l_J | Subway : Line 1 and 9, station. Franklin Roosevelt - Bus : Line 28 32 42 73 80 83 and 93, station. Rond point des Champs-Elysees - Velib : Station. 27, rue de Marignan
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Anju Enterprises est une entreprise familiale fondée a Paris par feue Reema Malhotra et Vinod Malho-
tra. Elle est spécialisée dans I'importation de produits alimentaires ethniques. Dévouée a ses clients en France et
en Europe depuis plus de 25 ans, son ancienneté a forgé sa notoriété. La deuxieme génération assoit I'identité et
I'expertise de I'entreprise en batissant un lien fort avec ses fournisseurs et ses clients. Elle a su établir un réseau de
distribution solide a travers I’Europe. La motivation d’Anju est d’apporter les saveurs authentiques de I'lnde, du Sri
Lanka, de la Thailande, et de I'Afrique. Afin de partager les multiples facettes de I'lnde, Anju a aussi développé sa
propre marque. Elle est ainsi devenue le fournisseur de référence auprés d’épiceries fines, de restaurants, mais aussi
de supermarchés et hypermarchés comme Leclerc, Casino, et les Galeries Lafayette Gourmet.

Anju est une entreprise attachée a ses racines et portée par des valeurs fortes. Elle a toujours participé a la valori-
sation de la culture indienne en France. Depuis ses débuts, I'entreprise familiale soutient de nombreuses festivités
indiennes et des événements culturels comme des concerts et des festivals. Elle a ainsi encouragé la mise en avant
d’artistes indiens, mais aussi la construction d’un temple hindou en France. Ses origines et ses attaches avec I'Asie
du Sud renforcent sa volonté d’agir en « ambassadrice » de la culture indienne. Cet intérét est incarné par la passion
pour I'art tribal et contemporain ’Emmanuel Monge — Directeur Stratégie et Développement — et I'attachement a la
culture indienne de sa femme Anjila Malhotra — Gérante — et de sa belle-sceur Anne Malhotra — Directrice Communi-
cation. Des valeurs communes les ont motivés a s’associer a la création d’'une nouvelle aventure culturelle : le festival
de film indien Extravagant India ! Ce festival vise a mettre en avant la nouvelle vague indienne, tout en jubilant sur les
créations Bollywood. Les différentes régions et les différentes cinématographies de I'lnde seront ainsi représentées.
C’est une initiative audacieuse aux yeux d’Anju puisque cet événement permettra de faire découvrir les multiples
facettes d’'un pays-continent par le biais du cinéma.

Anju Enterprises is a family business founded in Paris by Late Reema Malhotra and Vinod Malhotra. It is
the pioneer of the importation of ethnic food products. Devoted to its customers in France and Europe for more than
25 years, the company has built itself a strong reputation in the industry. The second generation is now rooting Anju’s
identity and expertise by strengthening their bonds with their suppliers and customers, succeeding in establishing a
solid and widening distribution network across Europe. Anju aims to cater the authentic flavors of India, Sri Lanka,
Thailand, and Africa. To go one step further and share India’s true flavors, the company has also developed its own
brand. Anju has become the supplier of choice to grocery stores and restaurants in addition to supermarkets such as
E.Leclerc, Casino, and Galeries Lafayette Gourmet.

Anju is a company deeply embedded in its roots and driven by strong values. Anju has always participated in the
promotion of Indian culture in France. From its very beginning, the family business supports many Indian festivities
and cultural events such as concerts and festivals. The company thus encouraged the highlighting of Indian artists
as well as the construction of a Hindu temple in France. Its origins and bonds with South Asia have driven the com-
pany to act as “Ambassador” of Indian culture. This interest is embodied by the passion for tribal and contemporary
art of Emmanuel Monge — Director of Strategy and Development — and the attachment to Indian culture of his wife
Anjila Malhotra — Business and Finance Director — and his sister-in-law Anne Malhotra — Director of Communications.
Shared values motivate Anju to associate with the creation of a new cultural adventure: the International Indian Film
Festival Extravagant India! This festival aims at highlighting Indian new wave cinema, while capitalizing on Bollywood
film creations. Different regions and various Indian film industries will be represented. To Anju, this festival is an auda-
cious initiative which will enable the discovery of the many faces of a country-continent through cinema.

nestar

. groiles d@ Ros erry, w
2

Fp ¥ L% ]

| sroiles de nos te,,
¥ :

W neslar § nesla? 4

ﬁﬁ»&# {?"V Langued

Appellation d'origine controiee | Aopellation dorigine contriH
Product 4 e Product of France
af Franc '“"P‘ﬂ-l'lhnd'nriglne contrdlée

Product of France

S W (C\VSA

=

FEFITERINATE

he trend rom it

www.winestar.fr



Pour tout renseignements appelez le service client au : 06 06 91 38 00
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CEMTRE DE BEAUTE INDIEN
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Dévouées a votre bien-tre, Stella Centre de Beauté Indien et ses équipes vous invitent & un voyage
unique au pays des trente milles dieux

Dédié aux soins esthétiques, de beauté et de bien-étre, vous trouverez dans les 4 établissements
- réservés exclusivement a une clientéle féminine
- les offres classiques des instituts de beauté européens avec toutefois des spécificités liées a
| P

la culture et aux savoir-faire indiens : épilation au fil, tatouage temporaire au henné,
massage ayurvedique,maquillage de ceremonie...

Decouvrez de nombreuses prestations de qualite, congues sur mesure

pour repondre a vos attentes et ce, dans un cadre convivial et apausanf ou tout n'est que sounre et écoute

Lenire de Beaud Indien

AINDIA
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Tel : 01.48.70.95.70
CONTACT
Tel :06 06 91 38 00 | Email : contact@beauteindienne.com | Site web : hitp/www beauteindienne.com

f facebook.com/centrebeauteindien



The World's Window to
Indian Cinema

La o
Media India Group and its magazines: INDES
(French), INDIA & YOU (English), INDIEN FUR
COMMUN'CAT'ON SIE (Geman) and DESTING LA INDIA (Spon-
ish) aim to promote Indian business, foursm
CONCEPTION & EXECUTION and il and ol revson anchss
MULTI-MEDIA the focus oreas. The group publishes every

year specid Issue on Indian Cinema’ of ifs
magazines India & You and Indes on the
occasion of Cannes Film Festival, Paris. We
are the only magozine on Indian cinema

in Engllish with a global reach and the only
window to Indian cinema in French longuage.
We are the eference if you want to know
about Indian cinema industny.

To know more, please log on to

Website / Mailings / Brochures / Magazines / Documentation /
Mini Websites for Events / Posters / Standees / Banners / Presentations /
Slide Shows / Flyers / Press Advertisements / Teasing and Landing Web Page /...

Promote your activities
Optimize your tools and media

Follow, enhance and valorize your projects i e

Virginie Gérard

93 rue de Reuilly, 75012 Paris

+33-(0)1 44 68 09 23 - + 33-(0)6 20 51 21 99
www.virginie-gerard.fr

Conception and execution
of the communication “Extravagant Indial”

Media India



